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A= QIES(oT), Z=AHZ(Hyper-connected), £X|5(Ambient Intelligence)
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Why Some Consumers Have Not Purchased a Smart Speaker

37.9%

Not Interested
Plan to buy one

Privacy

concerns 21.2%

Smart

phones have
the fuctionality
they need

Source: Voicebot Smart Speaker Consumer Adoption Report Jonuory 2018

@ voicebot.ai
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Figure 2: Customer satisfaction with digital assistants
AI stistont Please rate your overall experience of using a digital assistant?
speakers have 2% 1%
Poor Very poor
already shown
some success 23%
22% Excellent
on the sales Average
floor and they
are gradually
making
52%
progress at ood
home.
n Digitol Consumer Insights 2017: Smart Living
Smart Speaker Use Case Frequency January 2018
Ask a question 91% 72.9% 33.3%
Listen to streaming music service 89.5% 76.2% 41.9%
Check the weather | 85.2% 69.1% 41.4%
Setatimer | 71.4% 51.8% L 241%
Listen to radio 68.8% 47.6% L 25,5%
Setanalarm | 65.7% 48% | 26.3%
Listen to news / sports 58.1% 39.4% 14.8% )
Play game or answer trivia 523%  312% | QN . Use daily

Find a recipe or cooking instructions
Use a favorite skill or assistant app
Check traffic |
Call someone |
Listen to podcasts and other talk formats
Control smart home devices
Access my calendar
Message someone
Made a purchase |

495%  26.5% | EREE
48.5% 29.8% 14.7%
41.2%  25.8% | kMl
40.9% 22.7% 10.3
407%  24.1% 10.1
38.1% 29.9% £20:8%
35.1% 19.6% | LN¥
34.2% 17.9% KM
26%11.5% FAKA

. Use monthly
. Have ever tried

@ voicebot.ai

Source: Voicebot Smart Speoker Consumer Adoption Report January 2018
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market will grow @

7,000+ Consumers @ @ @

Representative of online audience in each country
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Online |

smartphones. tablet
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to adoption

overall appeal
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smart home
concept
is high

Global only
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of consumers say they know
“a lot about the smart home"

78% <) 66%
of consumers agreed that “smart home" was -
an extremely, very appealing or fairly apy ng concept : @ 59%
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